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CD-09 Neighborhood Center Place Types

8 (a-e) Neighborhood Center - Infill 
VISION
Neighborhood Centers located in areas where the commercial and residential 
parcels were largely developed in an incremental manner prior to 2020, are north 
of Riverside Drive, and are categorized as “infill” centers. These centers will range 
in size, complexity, and relationship to the surrounding streets and 
neighborhoods. Some are very small centers that may only include a horizontal 
mix of uses fronting onto a wide sidewalk while others may involve a vertically 
integrated mix of higher density residential and nonresidential uses oriented 
around a public plaza or other form of open space. All of these centers are 
envisioned to incorporate site design that prioritizes safe, and attractive, and well-
shaded pedestrian access onsite, from the public rights-of-way, and from the 
adjacent neighborhoods.

.

LAND USE  

 

 

Land Use 
Designation 

Residential Density &  
Non-Residential Intensity 

Intention 

 Low Density 2.1 to 5.0 dwelling units per acre Single-family detached residences. 

 Low-Medium 
Density 5.1 to 11.0 dwelling units per acre Single/multi-family attached and detached residences, including small lot 

subdivisions, townhouses, and courtyard homes. 

 Medium 
Density 11.1 to 25.0 dwelling units per acre Single/multi-family attached and detached residences including townhouses, 

courtyard homes, stacked flats, and small lot single-family subdivisions. 

 High Density 25.1 to 45.0 dwelling units per acre Multi-family dwellings including stacked flats and mid-rise and high-rise 
residential complexes. 

 
Mixed Use -
Neighborhood 
Activity Hubs 

20.0 to 75.0 dwelling units per acre  
1.0 FAR for retail and office 
Subject to PUD at City’s discretion 

Envisioned as a low-rise (3-5 stories), mixture of retail and residential uses that 
will create identity and place along the corridor and serve the surrounding 
residents. [Link to Community Design Element Urban, Mixed Use, and Transit-
oriented Place Types Section, Community Design Element Exhibits CD-01, CD-
02, and CD-09] 

 Neighborhood 
Commercial 0.40 FAR Local serving retail, personal service, office, and dining uses, typically located 

within a predominantly residential neighborhood. 

 General 
Commercial 0.40 FAR Local and regional serving retail, personal service, entertainment, dining, office, 

tourist-serving, and related commercial uses. 

 Office 
Commercial 0.75 FAR 

An intense mixture of professional office, supported by regional serving retail, 
service, tourist-serving, entertainment, dining, and supporting service uses that 
capitalize on strategic locations in Ontario. This designation also allows for 
professional offices such as financial, legal, insurance, medical, and other similar 
uses in a neighborhood setting and/or as adaptive reuse. 

 Business Park 0.60 FAR 
Employee-intensive office uses including corporate offices, technology centers, 
research and development, “clean” industry, light manufacturing, and 
supporting retail within a business park setting. 

 Mixed use Neighborhood Centers are 
intended to bring many daily needs and 
community amenities within easy reach 
of most residents. 
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NEIGHBORHOOD CENTERS INTENDED OUTCOMES (ALL CENTERS) 
This section describes the intended result, or outcome, of applying Urban, Mixed Use, and Transit-oriented Place Type Policies (CD-3.1 to CD-3.6) to this Place Type.

Unique Identity 
 

Neighborhood Centers are 
organized by a pattern of 
walkable blocks, tree-lined streets 
and varied architecture within a 
compact area. Each building, 
business, and use contributes to 
the Center’s unique character 
adding value to the Center and 
surrounding neighborhoods by 
its proximity and accessibility to 
them. These centers are 
connected to adjoining 
neighborhoods by a network of 
neighborhood streets and 
pedestrian connections, not 
separated from them by loading 
zones, trash enclosures and tall 
walls. Appropriate transitions 
from the busy environment of the 
commercial core of the center to 
the quiet neighborhood 
environments is achieved by 
gradual transitions in building 
scale and level of activity. 

Comfortable, Safe, Human 
Scale Public Realm 

 
The public realm of 
Neighborhood Centers includes 
streets connecting to neighborhoods, 
and parking lots and other 
publicly accessible open spaces. 
These interwoven open spaces 
meet the functional requirements 
for vehicular access and parking 
that are met in conventional 
shopping centers by large parking 
lots connected to large streets 
with auto-only driveways, and 
provide a comfortable retail 
experience for residents and 
visitors to shop, dine, and spend 
time with friends and family. 

Complete and Connected 
Network 

 
Centers are organized around a 
network of local streets, both 
public and private, that form 
walkable blocks. Neighborhood 
centers should be connected to 
larger cross-town streets and 
corridors by local cross-streets.   

To encourage walking and to 
provide equitable access to goods 
and services for residents who are 
unable to drive, additional paseos 
and other “pedestrian shortcuts” 
should be provided when lots or 
blocks exceed approximately 500 
feet in width.  

Context Aware and Appropriate 
Building Design 

 
Most Neighborhood Centers face 
on crosstown avenues and 
Neighborhood Corridors. They 
should front these streets with 
larger buildings and high levels of 
commercial activity. The height, 
size, and scale of buildings and 
levels of activity should 
systematically step downward 
toward adjoining neighborhoods. 
Building masses near single-
family neighborhoods should be 
reduced in height, width and 
bulk, and activities should 
transition for very busy and active 
retail and restaurant uses to 
quieter office and residential uses.  

Active Frontages 
 

 
The ground floors of buildings - 
and the public spaces they front - 
should be designed to balance the 
needs of interior uses with the 
active public realm. 

Retail and restaurant businesses 
near the main avenue and within 
the retail core of the center, should 
be adjacent to wide sidewalks, 
and building facades should 
include with tall, transparent 
shopfronts providing clear views 
of merchandise and activity 
within each business.  

As uses transitions from the retail 
core to adjacent neighborhoods 
streetscape improvements and 
sidewalks should change with 
landscape pallet giving way to 
sidewalks behind green parkway 
strips. Similarly, deeper setbacks 
should mark the transition from 
Center to neighborhood.  

Managed Infrastructure 
  

Coordinated management of 
facilities and infrastructure will 
play an integral role in 
maintaining a successful 
Neighborhood Center where 
people want to spend time.  

Shared parking strategies should 
be established to encourage 
visitors to park once and enjoy the 
area on foot, fully utilize available 
parking at all times of day, and 
provide flexibility to better adapt 
to changes in land use as well as 
changing trends in how people 
travel.  

Shared maintenance should also 
be established to provide efficient, 
consistent, and sustainable 
maintenance and management of 
public spaces.


